Kapiti setting for garage sale film

Shannon Gillies

Stories of garage sale
obsessions andasister's
wedding are set to put
the Kapiti Coast on the
silvier sereen.

Garage Sale was the
slary of the Rose fmily,
who lived on the Coast
'wherne the sunses are
spectacular, parking is
siill free and second-
hand hargaing aboumd’.

Happily married cou-
ple Jill and Brian Rose
werelooking forwardto
their daughter’s wed-
ding but daughter Cher-
¥l feared that ber moth-
er's voracious bargain
hunting would ruin her
wedding.

Grarage Sale writer
andd former Kapili resi-
dent Nick Ward said the
seript was based “on my
mum and sister, who
both live on the Kapit
Hii= v wias an avicd
parage sale shopper and
hawrgadn hinter, and with
maps would work oul
which garage sales they
wiene foing bo and the
best wavs o beat the
traders, he said, " don't
think we've ever padd lfor
anylhing full price.”

When she wasgetting
married, his sister was
waorried her mother
wottld tum her day into
a garage sale wedding,
sabd Mr Ward,

Film writer Linda Niceol said the film Garage Sale is a feel good, multi-layered drama

comedy.

The mvoie waaabd ruod
only depict his family
lifie, bt life on the Kapi-
ti Coast and its charae-
ters, “Tdon't think you'll
find people like that an-
ywhereelse in New Zea-
lamd. It's 2 terralie: way
of life out there.”

Funding was hard to
secure for the film, said
Mr Ward, "It was virtu-
ally impossible toget an-
yane interested in it be-
cause il was a happy
film. No one’s going on

it EUn Sprec, no one's
sleeping with their
s,

Co-writer Linda Nic-
ool of Raumati, said she
felt the flm caplured
part of the Kapiti Coast
culture. “The peaple oul
here, the core people,
the omes that aren’t come
muters, the ones who
Tive o thee Cogasd,

“From thal perspec-
tiver i0s mod sl town,
T it e ihag chaurm that
small seaside towns

have.”

There were still ga-
rage sales out here and
people want o go oul
and find a bargain "it's a
prifewil wrge”, she saicl,

“Carrage Sale 15 a feel
good, multi-lavered
dramedy [drama-come
dly] st in a e when
TradeMe and e-bay
threaten the primeval
urge for a first-hand
crack at the second-
hanid.”

Director Paul Mumphy

Director Paul Murphy
sud when he first pead
the seript he felt as
though bee had met the
poople befope. =T could
sime the: potential tomake
thi film that showcases
what's P L e sl l:lllilllll.'
about Kapifi.”

Film producer Rerry
Robins said a New Zea-
land theatrical release
wing plnmed and distri-
bution would be soughi
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